B2B Online Marketing Lead Generation

/ Getting Attention \

Enticement:

- Google Adwords

- Organic Search

- Ezine Ad

- Press Release

- Article in Trade
Magazine

Call to Action in ad or at
end of article:

- Request content

- Subscribe to newsletter

# Impressions
# Visitors
Click through rate

Visitors

/ Nurturing Program\

-’

\_

Content:

- White papers
- Articles

- Software tools
- Calculators

+

Autoresponder
Followup 1

$

Autoresponder
Followup 2

v

Call to Action:
Request more Content

Subscription:

- Newsletter

- Webinar series

- Online coursework

!

Call to Action

Content
Subscribers

k |

# Requests
Request rate
Cost per request

7~ Persuasive Website

Website that tells your

whole story:

- Your product

- Your business practices

- Who you work with

- What it will feel like to
work with you

!

Invitation to talk
to a Salesperson

!

Pre-qualify requests
to speak to salesperson

!

Hand off Sales-Ready
Leads to Sales. These are
the names of buyers that

want to talk to a Sales

person.

o

Sales
Leads

/

# Sales-ready leads
Lead conversion rate
Cost per lead
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